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I’m a French Digital & UI Designer, currently based in Seattle, WA. Since 2018, I’ve been  
freelancing for various design & marketing agencies. Eventually, I decided to create my own 
studio, focusing on designing brand identity and websites specifically for small businesses 
and women entrepreneurs.

I get inspired by doing things other than design – by cooking, looking for cute bodegas, 
spending time with the fam, and simply having a long walk with my dog. 

Right now, I’m open to new opportunities and excited to collaborate! 
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Nice to meet you!



One for the World
One for the world is a non-profit organization revolutionizing  
charitable giving to end extreme poverty. Their aim is to raise  
awareness of the effectiveness of giving, and to increase the 
amounts donated to their non-profit partners. They are also active 
on university campuses around the world, training volunteers to  
recruit 1% donors, coordinate events and support various  
One for the World initiatives. 
 
I did everything from brand identity, collateral materials, internal  
templates to the website, which is the final point of contact with  
users. In terms of brand identity, it was very important for us to  
convey a sense of playfulness and modularity in the identity.  
That’s why the website and social media are colorful and easy to  
understand, so that volunteers can make them their own. 

CREATIVE DIRECTION, BRAND IDENTITY, 
WEBSITE, SQUARESPACE, DEVELOPMENT, 
CSS, JAVASCRIPT, DIGITAL DESIGN, SOCIAL  
MEDIAS, PROJECT MANAGEMENT.

4*30



The logo creatively embodies the association’s main slogan, “Give 1% to the world”, aiming for 
sustainability and playfulness that resonates with campus volunteers. We wanted something 
modular, so we created an infinite number of possible variations. 
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Forma DJR Deck  
Medium

Iconography

Aa Bb Cc 01234Heading

Neue Haas Grotesk
Display

Aa Bb Cc 01234Body

The typography was carefully chosen to nourish the editorial aesthetic of their content. We 
wanted something minimal, durable and recognizable. 
I also created a series of tools ranging from internal templates to guidelines for volunteers, as 
well as a series of iconography use-cases to help them communicate their key ideas.
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The Directory Club
For as long as I can remember, I’ve enjoyed sharing and curating  
products ranging from fashion to gourmet foods to kitchen goods  
(my favorite topic ). The Directory Club was a side project I self-initiated 
that made sense as a way of organizing and sharing my findings. It has 
become one of my favorite places to experiment with social media,  
newsletter, and website management with weekly new drops. 

Creative Direction, Brand Identity, Website, 
Squarespace, Development, CSS, Javascript, 
Social Medias, Spark AR Studio, Newsletter.
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The brand identity is minimal, playful and very colorful, from the various 3D shapes to the  
rotating gradient on the website. This became my playground, where I experimented with  
creating brand filters for Instagram and also creating 3D elements. 
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Regej & Company
R&Co is a creative agency I worked with for a few years. I helped  
develop their identity, designed their entire website and collaborated 
on various projects for international companies and small  
businesses.

Consultant Senior Designer.
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The website was completely redesigned on Squarespace. We wanted the site to be timeless 
and evolve with the times, but also to be easy for the team to manage. I set up a few  
micro-interactions to give clarity and playfulness to site navigation.  
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Overhaul of Promax’s Social Media Assets and Strategy

Strategy, Conceptualisation and Artists Curation for the Meta’s  
Virtual Helath Summit 2022

Messaging and Strategy for History Chanel

THE HISTORY 
CHANNEL

HISTORY X R&COBrand Refresh June 2021
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WE ARE A BRAND  
THAT IS LED BY CURIOSITY 
POWERED BY KNOWLEDGE  
AND GROUNDED IN TRUTH.

OUR STATEMENT

The History Channel
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A+E NETWORKS

We are in 7 out of 10 American 
homes, collectively reaching  

335 million people worldwide and 
have 500+ million digital users.

The History Channel
Brand Refresh June 2021
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THE CURIOUS  
TO DISCOVER 
THEIR PLACE 
IN HISTORY.

OUR POSITIONING

The History Channel
Brand Refresh June 2021

R
&

C
O

 X
 K

SV
P JOIN THE WORLD’S MOST RENOWNED 

THOUGHT LEADERS ON AN EXTRAORDINARY 
JOURNEY. EXPANDING YOUR PERSPECTIVES 
AND DEEPENING YOUR UNDERSTANDING OF 

THE WORLD AROUND US.
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The History Channel
Brand Refresh June 2021

MANIFESTO 

Welcome to a world 
worth knowing.  
We invite you to  
uncover more  
and discover your 
place in history. 

Explore beyond the headlines with 
world-renowned thought leaders. 
Experience the past, through the 
lens of the present, and imagine 
the future.

Led by curiosity, powered by 
knowledge, and grounded in 
truth. We open doors to new 
worlds and unearth stories  
hidden in plain sight.

It’s not just his-story. 
It’s her story; it’s their story.
It’s OUR STORY. 
Your journey through time 
begins here.
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Cauli Market
Creative Direction, Brand Identity, Brand  
Collaterals, Storefront Design, Social Medias.

22*30

Cauli Market is a small, local, women-owned grocery store offering 
healthy foods, organic snacks and pantry staples. We collaborated 
on the creation of the entire brand identity and collateral materials,  
as well as the design of their storefront.



In terms of brand identity, it was really important for us to convey a sense of dynamism and 
movement. We chose to give movement to certain letters, almost like a movement of writing. 
The choice of color palette was a range of deep neutrals and bright colors. 
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The logomark is composed of geometric and organic shapes that lend a playful character to 
the brand. We created numerous collateral materials so that the business could easily  
communicate with its customers.
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Various Projects
Here’s a small selection of the experiments and projects I’ve worked 
on. These range from coffee roasting company Langskip Koffee to 
beauty products company Mari by Marsai and many more.
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Thank you
(Merci!)
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